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MARCH R.S.

March R.S. brokered total insurance premiums in 
2019 of 415 million euros, of which 187 million were 
Non-life products and 228 million were Life insurance 
products. The company’s gross income totalled 22.65 
million euros, with operating profit of 6.49 million 
and profit before tax of 3.97 million euros. 

March R.S. saw two major milestones in 2019. Firstly, 
Banca March bought back the 25% of March R.S. held 
by Jardine Lloyd Thomson, meaning it now owns 100% 
of the company. Secondly, the company was renamed 
and rebranded March Risk Solutions. A new partnership 
framework has been created with international brokers 
to build our new global network which, under the 
name of MARCH R.S. INTERNATIONAL ALLIANCE, will 
enable us to provide optimal services for our customers’ 
international operations with the flexibility afforded by 
a broad network and the best choice of partner in each 
area. 

The revenues and profit reported by the business were 
highly satisfactory. Revenues for 2019 were up 12% 
year on year and in line with the budget for the year. 
Operating profit for the year grew by 16.4% year on 
year and was up 4.6% versus budget. These positive 
results were thanks to the brokerage’s long-standing 
policy of specialisation and the customer-centric 
approach. Revenues from the Large Companies unit 
continued to grow as a proportion of the total, which 
is coherent with the aforementioned strategy of 
specialisation. 

Successfully attracting talent is one of the cornerstones 
of the Group’s strategy. We focus systematically on 
reinforcing the various different teams as the key driver 
behind the best possible services for our customers. 
Over the course of the year, key HR incorporations 

were undertaken in business areas such as Construction, 
Financial Risks and Employee Benefits. The Markets/
Placement area was reinforced and given greater 
competencies, as was the Claims area, which plays a 
crucial role in the strategic plans of the brokerage. 

The results broken down by business unit were positive 
across practically all areas, with particularly strong 
contributions from Construction, Maritime, Employee 
Benefits, Leisure and Tourism, and Fleets. The company 
continued to offer strong growth rates in both 
customer numbers and cross sales. 

The digital transformation continues to be an essential 
part of the brokerage’s strategy. In 2019, significant 
progress was made in the digitalisation process 
at March R.S.; the unit launched its new ERP and 
introduced the option to work from home for 100% 
of the workforce. March R.S. continues to work on 
digitalisation projects including, among others, data 
quality and group management. 

March R.S. is an insurance broker which strives to meet 
its customers’ needs wherever they are. A global brand 
offering market access and local service networks to 
ensure its customers receive sector-leading benefits.

March R.S. is the largest 
Spanish capital insurance 
broker, working with  
more than 20% of the  
Ibex companies.
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