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INSURANCE  
AREA 

Banca March’s Insurance Area encompasses the 
Bancassurance and Retirement Planning unit and the 
insurance subsidiary March Vida. 

Bancassurance and Retirement planning

In 2019, the Bancassurance and Retirement planning 
area performed well, with a 4.9% year-on-year 
increase in total revenues to 26.4 million euros.

Savings insurance products did exceptionally well, 
with an increase of 11.3% underpinned largely by the 
excellent uptake of the products March Vida Ahorro 
and Unit Link Multiestructuras.

Broken down by customer segments, there was a 
sharp upturn in insurance products taken out by 
private banking clients, up 24.3% year on year. 

Two new products 
were launched in 2019, 
the ETF Unit Link and 
the Next Generation 
Unit Linked Systematic 
Individual Saving Plan 
(PIAS), both highly 
innovative products that 
harness the Bank’s full 
range of capabilities.

TOTAL INSURANCE AREA
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€m 2019 2018 %Change.

Risk 8.1 8.2 -1.1%

Savings 11.0 9.9 11.3%

Retirement 7.3 7.1 3.0%

Total 26.4 25.2 4.9%
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By regions, the Peninsula reported impressive growth, 
with a 20.2% increase in savings insurance products. 
These conservative savings products are now well-
established as the perfect complement to the wealth 
management value proposition Banca March offers its 
customers.
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€m 2019 2018 %Change 2019 2018 %Change 2019 2018 %Change

Risk 6.4 6.7 -4.5% 0.5 0.5 -3.9% 0.8 0.7 16.9%

Savings 5.8 5.6 3.6% 4.8 3.8 24.3% 0.07 0.02 246.3%

Retirement 4.6 4.2 9.4% 2.4 2.4 0.7% 0.05 0.05 -1.0%

Total 16.8 16.5 1.8% 7.7 6.7 13.7% 0.8 0.7 17.5%

€m 2019 2018 %Change 2019 2018 %Change 2019 2018 %Change

Risk 5.2 5.2 0.1% 1.4 1.5 -4.7% 1.2 1.2 -0.9%

Savings 7.6 6.8 11.3% 1.2 1.2 6.6% 1.7 1.4 20.2%

Retirement 4.0 3.6 9.7% 0.7 0.7 3.9% 2.1 2.1 2.4%

Total 16.8 15.7 7.2% 3.4 3.4 1.1% 5.1 4.8 7.0%

RETAIL BANKING

BALEARIC ISLANDS

PRIVATE BANKING

CANARY ISLANDS

CORPORATE BANKING

PENINSULA
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As regards risk insurance products, the corporate 
segment posted a significant increase of 16.9% on the 
back of considerable, targeted efforts to enhance the 
range of services available to our customers and ensure 
we are able to respond to the demands of an ever-
expanding corporate segment.

The performance of retirement insurance products 
and pension plans was uneven. In the Balearic Islands 
particularly, our range of insurance products combined 
with pension plans continues to enjoy strong success 
levels in our more traditional customer segment.

2019 was also a big year in terms of product innovation; 
March Vida launched its ETF Unit Linked product and 
the Next Generation Unit Linked Systematic Individual 
Saving Plan (PIAS), both highly innovative products 
which harness the bank’s full range of capabilities. 

We also innovated in terms of the channels we use, 
successfully launching accident insurance sales via 
telemarketing in the retail segment.

Finally, we innovated in services, launching UNICA 
Seguros, a tool which allows for the cost of all 
insurance products to be spread across 12 monthly 
payments and provides a standardised, orderly overview 
of each customer’s insurance position.

In short, in 2019 the Insurance Area made strong 
progress towards its strategic objectives, which are as 
follows:

•  Consolidate the current business, rolling out tools to 
improve sales of these types of products.

•  Offer a more comprehensive service, developing 
specific solutions for the private banking, HNWI and 
corporate segments.

•  Pursue a customer-centric strategy, developing ad hoc 
solutions.

•  Digitalise our insurance offering in line with the bank’s 
broader efforts in digitalisation.

•  Grow in products, distribution channels, and services 
linked to the insurance sphere.

March Vida

March Vida is the Banca March Group’s insurance 
company. March Vida offers savings, unit-linked, 
retirement, life annuities and life-risk products, with a 
focus on personal and asset protection. March Vida 
undertakes its activity via the Banca March network 
of branches and offices, as a linked bancassurance 
operator.

At the end of 2019, March Vida’s portfolio stood 
at over 85,000 policies, with balances under 
management of 1.52 billion euros.

Premium income in 2019 totalled 554.1 million euros, 
up by 27% year on year. Our guaranteed savings 
products performed especially well, contributing 
219.7 million euros, as did our unit linked products, 
which contributed total premiums of 209.6 million 
euros. Life annuities totalled 60.3 million euros, and 
retirement saving products –insured pension plans 
(PPA), individual systematic savings plans (PIAS) and 
long-term individual savings insurance plan (SIALP)– 
stood at 58.2 million euros. Life-risk products also 
posted growth versus previous years.

In 2019, March Vida consolidated its position 
as Banca March’s provider of long-term savings 
products, especially for customers with a conservative 
investment profile. March Vida also launched 
dynamic, innovative products in 2019, such as 
the PIAS Next Generation Unit Linked Systematic 
Individual Savings Plan and the March Vida MultiETF 

Unit Linked, designed for Banca March’s Private Banking 
and Wealth Management areas. The unit also started 
distributing the accident insurance product Plan de 
Protección Integral via telemarketing.

March Vida successfully met the targets outlined for 
2019, cementing its contribution to Banca March’s 
results. The total contribution to Banca March, defined 
as the fees paid to Banca March by March Vida plus the 
profit before tax posted by March Vida, stood at 17.1 
million euros.

March Vida has adapted fully to the new regulatory 
requirements, and continues to have an adequate 
solvency position.

The business unit’s goals for the year ahead are to 
continue to create new, innovative solutions, make 
further headway in the digitalisation process and 
improve risk management and control.

Premium income in  
2019 totalled 554.1 
million euros, up by  
27% year on year.
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