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COMMITTED TO  
SOCIETY

Banca March is utterly committed to effectively 
integrating ethical, social and environmental criteria 
into the performance of its financial activity. One 
of our key goals is to build a more profitable, 
sustainable business which is respectful of society 
and our environment.  

To that end, in line with global best practices in CSR, 
Banca March has a robust corporate governance 
structure in place, under which the Board of Directors 
is the Group’s highest decision-making body and must 
approve the Group’s general policies and strategies, 
including in the area of sustainability, with no option 
for delegation.

Good Governance 
At Banca March, we strive to compete in our 
sector with a unique business model based on best 
practices in Corporate Governance and on Shared 
Growth for all stakeholders; a model which adds 

value not only for our shareholders but also for  
our team of professionals, our customers and  
society as a whole. We believe that the academic 
community’s contributions to the financial sector are 
of the utmost value.

Last year, Banca March worked with the specialist 
journal Global Policy to host the 1st Conference on 
Best Practices and Good Governance in the Banking 
Sector. The event was intended to facilitate a debate 
among experts of global renown on the key challenges 
faced by financial institutions, and Global Policy 
subsequently published a special edition of the journal 
featuring the reflections and conclusions drawn at 
the conference. This special edition, coordinated by 
Professors Myriam García-Olalla from the University 
of Cantabria and Camilo José Vázquez Ordás from 
the University of Oviedo, analysed the limitations and 
shortcomings in corporate governance at many banks 
on both sides of the Atlantic that became evident 
during the last financial crisis. 

Next Generation
In 2019, Banca March launched Next Generation, an 
innovative, added-value discretionary management 
service based on megatrends. To create Next 
Generation, Banca March identified a series of global 
trends that are shaping our society and economy, 
and built a specialised portfolio of funds to seek 
returns beyond the reach of traditional private 
banking services, investing in the megatrends 
of the future: industry 4.0., sustainability and 
demographics.

The Banca March Product Area explained: “The 
global transformation currently underway has a 
huge impact on the way we live, work and interact. 
This deep, far-reaching change has a different pace, 
scope and impact than any we have ever seen 
before. Next Generation was created in response to 
the need to find new sources of returns; we believe 
the megatrends we have pinpointed currently offer 
unparalleled investment opportunities, especially over 
a long-term investment horizon. The idea behind this 
new discretionary management approach is to allow 
our customers to position themselves to benefit from 
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these changes and attract the younger generation of 
investors, who are key players in these megatrends 
and who demand innovative, added-value services.”

Through Next Generation, Banca March has 
also launched a new era of post-sale customer 
engagement, as investors have access to an exclusive 
programme of conferences, events and other activities 
with specialists, managers and experts in each of these 
megatrends. 

Mediterranean Fund 
In the second half of the year, March Asset 
Management (March A.M.), the Banca March Group’s 
asset manager, launched Mediterranean Fund, an 
environmental impact fund that invests in two high-
potential trends: the oceans as a source of wealth 
and the need for their conservation, and water as a 
scarce, indispensable resource for life on our planet. 
Both of these trends are in line with the United 
Nations’ Sustainable Development Goals for 2030.

The social focus of this new fund is also reflected 
by March A.M.’s decision to allocate 10% of the 
management fees to projects for the recovery and 
conservation of marine resources. Investors in the 
Mediterranean Fund will therefore be contributing 
to initiatives to safeguard the marine ecosystem. 
In 2019, agreements were reached with two ocean 
conservation organisations: Save The Med and Oceana.

The various initiatives rolled out by Banca March in 
connection with the Mediterranean Fund to raise 
awareness include beach clean-ups at a range of 
Spanish coastal destinations. These events help 
protect the natural marine environment through 
a team effort, in a clear reflection of the fund’s 
philosophy, as well as promoting greater knowledge of 
the coastal ecosystem, beaches and dunes in the areas 
where the clean-ups have taken place.

With a view to enhancing awareness, Banca March 
has also produced a documentary with Atresmedia, 
featuring Roberto Brasero, a meteorologist from the 
Atresmedia Group, and Manuel Toharia, a scientist, 
meteorologist and scientific advisor from the 
Oceanogràfic de Valencia.

The Banca March Chair  
of Family Business 
The Banca March Chair of Family Business, created in 
2004, is fully funded by Banca March and cooperates 
with the University of the Balearic Islands (UIB), the 
Balearic Islands Family Business Association (ABEF) 
and the Family Business Institute (IEF). The Chair of 
Family Business clearly exemplifies how we at Banca 
March perceive our responsibility and commitment 
to society, and emphasises the crucial importance 
of family businesses, which are a key driver of 
economic growth and sustainable employment and 
a great example of how to adapt to new, challenging 
market environments. The range of services provided 
by the Chair include teaching on Family Business 
courses as an elective subject on a range of social 
science degrees, such as Business Administration, 
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Law and Tourism. Almost a thousand students have 
taken these electives, which featured contributions 
from invited family business leaders. The Chair also 
undertakes research into family businesses in the 
Balearic Islands, Spain and globally, with publications in 
the most prestigious academic journals. It also allows 
the University to forge close ties with the business 
sector through institutional events and specialist 
courses for family business leaders.

These events include the Annual Conference held at 
the University of the Balearic Islands (UIB). In 2019, the 
12th Annual Conference of the Banca March Chair of 
Family Business was held at the university. The event 
discussed the challenges facing Spanish agrifood family 
businesses, with Grupo Jorge as a featured guest. 

Corporate Volunteering
Banca March’s core mission is to generate shared 
growth with its customers, professionals, shareholders 
and society. To help achieve that, the bank organises a 
range of initiatives, including Corporate Volunteering 
activities.

Banca March has risen to the challenge of promoting 
a strong commitment to society, organising a range of 
initiatives and providing the necessary conditions to 
allow all of our professionals to take part and bring 
their own ideas for social initiatives to the table. The 
overarching goal is to contribute to society, creating 
value alongside our various stakeholder groups and 
making social and environmental causes our own.

Throughout 2019, Banca March volunteers took part 
in the following initiatives in a range of different fields:

•  Financial education. To harness the Banca March 
team’s financial knowledge, the bank teamed up with 
the Spanish Banking Association (AEB) and the Junior 
Achievement Foundation to take part in the 2019 
“Your Finances, Your Future” programme. A total of 67 
professionals took part in the event at 14 education 
centres throughout Spain. Our volunteers returned 
to the classroom, this time as teachers, to teach young 
people aged between thirteen and fifteen about 
financial education.

•  Society. Banca March employees who have retired 
or taken early retirement cooperate once a year with 
an NGO. In 2019, they teamed up with “Mallorca 
Sense Fam” to carry out a food drive for the most 
disadvantaged members of society.

•  The bank’s team of professionals were also given the 
opportunity in 2019 to donate the hamper that Banca 
March gifts them every Christmas to Caritas. A total 
of 101 hampers were donated to the NGO, helping to 
mitigate the difficulties of struggling families. 
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•  Integration. At three volunteering sessions in Mallorca, 
Tenerife and Las Palmas, a group of professionals 
worked on beach clean-ups alongside a team of 
differently-abled people, in a clear reflection of Banca 
March’s commitment to the environment and society. 

•  In Madrid, the singer and actress Miriam Fernández 
delivered a speech called Transform your Reality, 
where she shared her life story. Miriam was born with 
cerebral palsy, and broke down every barrier in her 
way until she achieved her dreams. The chat given 
by Miriam was organised in cooperation with the 
Randstad Foundation.

•  Charity races. In 2019, the bank supported the 
participation of our professionals in a range of charity 
sporting events, such as the races against cancer held 
by the Spanish Association Against Cancer (AECC) in 
Palma and Madrid.

•  Safe drinking water. Central services in Palma now 
only uses water from Auara, which invests 100% of 
dividends in taking drinking water to disadvantaged 
areas. 

•  Throughout 2019, a series of blood donation 
initiatives were carried out at the head offices in 
Palma and Madrid, to help people who rely on blood 
donations to save or improve their lives. 

We promote a strong commitment to society, 
organising a range of initiatives and providing 
the necessary conditions to allow all of our 
professionals to take part and bring their own 
ideas for social initiatives to the table.
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